
 
SETTING UP A YOUTUBE 
VIDEO AD CAMPAIGN IN 

GOOGLE ADS 
 

Please note that Google occasionally changes the options 
and menus, renames them or re-organises them, so it is 
possible this script is out-dated. However, the tutorial in 
Google Ads that you follow should be up to date and 
explain everything correctly.  

 
1. Open up your Google Ads account, making sure 

you’ve gone through the set up steps I’ve already 
talked about in the programme (linking your 
YouTube channel to your Google Ads account & 
setting up billing details). Click on the ? icon at the 
top of the screen in your dashboard, the main page. 

 
2. Click “Guided Steps” 

 
3. Click “Get Started” under where it says 

“Introduction to Google Ads for Video” 
 



This will start up a tutorial where you just have to 
follow through the on-screen instructions. It will 
take a while to learn each sector, so take your time 
and practice. Click on the help icon, (the question 
mark) to read further info at each section. There’s a 
lot to take in and a lot to learn which might seem 
confusing and overwhelming at first. Just know this 
is normal and take your time absorbing it all. Just 
chill, there’s no rush, this is just a practice!! If the 
tutorial doesn’t start up, click the “NEW 
CAMPAIGN” button instead. You won’t get 
instructions but you can use this PDF instead. 

 
 

4. Select “Product and Brand Consideration” for your 
campaign goal, “Video” for campaign type and 
“Influence Consideration” for campaign subtype 

 
5. Give your campaign a name next to “Campaign 

name” 
 

6. Move down to “Budgets and Dates,” select “Daily” 
from the “Campaign total” drop-down menu and 
type in $5 for your daily budget. Then choose what 
dates you want the ad to run. Just one day will do 
for now. 

 
7. In “Networks” select “YouTube videos only” from 

the drop-down menu. The other two options should 
be unchecked so your ads only appear in YouTube 
videos 

 
8. “Languages” - pick the language for your video 

 



9. “Locations”  
 
Choose which countries you want to target. Don’t 
do the whole world. Best to pick one to start with or 
if it’s a big country, one region or state. This is 
where you need to know your lightworker tribe, so 
make sure you choose places where you know your 
tribe is. 

 
10. Go to “Inventory Type” and choose “Standard 

inventory” 
 

11. “Select digital content labels to exclude” - leave all 
options blank, unchecked 

 
12. Go to “Excluded types and labels” and check 

“Embedded YouTube videos” and ”Live streaming 
videos” 

 
13. Now click the “Additional Settings” link, open up 

“Frequency capping,” check “Cap View Frequency”  
and type in a per month figure that suits you. This 
figure you put in here will decide the maximum 
number of times your video is shown to the same 
person. You might want to experiment with this but 
I would go for 5 times or less. 

 
14. “Ad group name” - type a name 

 
15. “Demographics”  

 
Choose your lightworker tribe demographics, which 
you should already have a good idea of from earlier 
in the module. Go niche, never select everything! 



 
16. Leave “Audiences” “Keywords” and “Topics” for 

now. You can return here to experiment with these 
sections later on if you wish but I would leave it for 
now. 

 
17. Go to “Placements”  

 
Choose some videos and channels on YouTube 
related to your lightworker offer or where your 
lightworker tribe is likely to be hanging out. You 
might want to do some research here but as this is 
just a practice, it doesn’t really matter what 
placements you select. When you come to do your 
real advert set up, you will need to do some 
research though, so take your time. This is probably 
the most important section as this is where your 
ads will be shown. I tend to go with channels over 
individual videos but experiment and see what gives 
the best results for you. 

 
18. “Bidding” 

 
Set Maximum CPV bid at $0.05 if you’re unsure 
what to do here. We will come back to this in a bit 
to refine it if needed. This is the maximum amount 
you will pay for each winning bid you place. I have 
never gone above 5 cents but you may find you 
need to pay more than this to win bids on the 
videos you are trying to get your ad seen. Checking 
your stats after you’ve run an ad for a few days will 
help you decide if this is too high or too low and you 
can adjust the figure at any time. Again, it’s all 
experimentation at this stage, so don’t worry if it 



seems like you don’t know what you’re doing. 
Everyone feels the same at this stage! 

 
 

19. “Create your video ad” 
 
Now paste in the link address of your YouTube 
video advert by going to the video on your YouTube 
channel and copying the URL. If you don’t have a 
completed ad, you can upload any video here, it 
doesn’t matter, you just need to upload something 
for this practice. My advice is to do a random video 
recording on your phone for a few seconds, upload 
it to your YouTube channel, then copy and paste 
the address (URL) into the space provided. 

 
20. Select “Skippable In-Stream Ad” 

 
21. “Final URL” 

 
Here you will paste in the address (URL) of where 
you want to send viewers to when they click a link 
in your advert. So that will usually be your webinar 
or video training registration page, your sales page 
on your website or a landing page. 

 
22. “Call to Action” 

 
You must write this in all lower case letters and 
make it very direct and simple. Something like learn 
more, join now, buy now, sign up, get deal, watch 
now etc 

 
23. “Headline” 



 
Similar to CTA, keep it very direct and attention 
grabbing, “free training” for example. 

 
24. There’s an option to add a banner image but it’s not 

important as it doesn’t show up on mobile or laptop 
in full screen mode. 

 
25. Now you’ll see a bunch of stats on the right side of 

the screen, showing your “Estimated Performance.” 
If you go back to “Maximum CPV Bid” and change it 
to another bid amount, you will see how the figures 
change, so experiment with different amounts and 
see if you can get a better estimation of how your 
video is likely to perform. Changing the daily budget 
in “Budgets and dates” will also affect the stats but 
for now, leave that at $5. When you come to set up 
your ad for real though, bear in mind those two 
figures can both be experimented with to find 
better estimations before you submit the ad. The 
best thing to do though, is just actually place the ad 
and see what happens for real. You can always 
adjust as you go along. 

 
26. Now click “Create Campaign” and you’re done!  

 
Obviously, you don’t need to click this button if you 
don’t have everything ready to go and you’re just 
practicing. But when you are ready, your next step 
is to check in on your ad to make sure it is up and 
running OK. So you will also complete the final two 
steps……. 
 

27. Click “Continue to Campaign” 



 
28. Click the name of your campaign and it should have 

a green circle beside it and say “Enabled” 
 

29. Check the status - it might say “Under Review,” as it 
takes a little while before it actually goes live, so 
keep checking till you see it is running. 
 

 
 


